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Demographics

Attendee Demographics At-A-Glance

Home Quallty T| me 79, 6% == Less than 30 minutes

30 - 60 minutes
Value-At-A-Glance == 1-2 hours

m= 2 -3 hours
More than 3 hours

: How much time attendees spend
Demographics viewing exhibitor displays and
Exhibit Opportunities talking with the exhibitors

Sponsorship Opportunities

PMI Alliance Circle Program

What They DO 4% mm Chief Project Officer (CPO)

Consultant/Trainer
mm Director of PMO
President/Vice President
Programme Manager
mm Project Assistant/Coordinator
mm Project Engineer
== Project Manager
Other

Best describes the roles attendees
have within their organisation

A Myriad of Industries > == Construction

Consulting
== Energy (gas, electric, oil)
Financial Services

Primary industry focus

of attendees’ employers
Information Technology

= Telecom
Training/Education

mm All Other

PMI Show Management

Tel: +1 856 232 2322

Email: sponsorship@pmi.org = Final decisi K
inal decision maker

Specify vendors/suppliers
= Recommend vendors/suppliers
None of these

Influencers

Attendees’ purchasing power

*Based on a survey of PMI Global Congress 2011—
EMEA attendees.






