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Quality Time
How much time attendees spend
viewing exhibitor displays and 
talking with the exhibitors
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Project Manager
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What They Do
Best describes the roles attendees
have within their organisation
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Information Technology 
Telecom 
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All Other
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A Myriad of Industries
Primary industry focus 
of attendees’ employers
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Final decision maker
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Influencers
Attendees’ purchasing power

*Based on a survey of PMI Global Congress 2011—
EMEA attendees.




