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Advertising Opportunities
CSM 2010 Onsite Program: Attract attendees to your booth 
with an advertisement in the official CSM 2010 onsite 
program. This complete guide to sessions, speakers,  
services, exhibitors, and general information 
is given to all registrants. This advertising opportunity  
is available exclusively to confirmed exhibitors.

PT Magazine: This full-color magazine with news, features, 
commentary, and columns is noted as the #1 favorite 
magazine of physical therapy professionals.

Physical Therapy: APTA’s peer-reviewed scholarly journal 
is a highly respected research journal that will also have a 
bonus distribution at CSM 2010.

Daily News: You’re eligible to advertise in up to 3 editions of 
the daily conference newspaper that attendees love to read!

For advertising information, contact the Ad Marketing 
Group at 703/243-9046.

Advertising space order forms will be mailed to confirmed 
exhibitors.

Sponsorship Opportunities
Each sponsorship opportunity includes:

Sponsor Banner recognition in the Exhibit Hall •	
Conference badge ribbons recognizing your company as a sponsor •	
Recognition in CSM 2010’s onsite program•	

An Added Bonus!
For sponsors over $8,000—your company’s logo will be displayed on APTA’s CSM 2010 homepage, with a direct link to the Web site of your choice. 
(APTA must approve logo and Web site selection prior to posting.)

New! Exhibit Hall “Hotspot” ($7,500)
Limited to one per company. ONLY 10 slots available. 
Make a splash by featuring your company’s ad on the convention center homepage and reach thousands of attendees that are steps away from your 
booth! Your ad will randomly rotate beginning one day prior to CSM’s opening and one day after the show closes.

New! Charging Stations ($5,000)
Hold a captive audience! Be the first to sponsor our new automated charging centers! These machines offer a place for attendees to give mobile 
devices a quick 10-minute charge. While they wait, they will see your ad on the LCD screen. 

Attendee Virtual Flyers ($1,750) 
Limited to one per company. ONLY 10 slots available. 
Draw traffic to your booth! Feature your company flyer on flatscreen TVs displayed near attendee registration for additional exposure—every 
attendee will view your personalized promotion! Ads will loop on TV screens every few minutes. Ads must be received no later than January 5, 2010.

Evening Product Demonstration ($2,000)
ONLY 8 sessions available.
The exhibitor product education sessions allow exhibitors to present and demonstrate their products and/or services to an “invitation only” group  
of attendees in the exhibit hall. Sessions are limited to 40 attendees.* 

Exhibit Hall Refreshment Breaks ($5,000)—only 3 available!
Three refreshment breaks are served in the exhibit hall during CSM, offering you an opportunity to get your name in front of CSM attendees. Add 
your own cups and napkins for a more personal touch to gain even more recognition. Sponsor will receive signage at all food/beverage stations.

Lanyards ($7,500—plus direct costs)
Showcase your brand by being the official lanyard provider of CSM. APTA must approve lanyard design. Sponsor is responsible for providing 
lanyards to APTA by January 7, 2010.
*Each company is responsible for costs associated with their event. Exhibitors may serve food and beverages from their booth during the sessions. (If alcoholic beverages are served, the 
exhibitor is liable.)  If you require additional furniture for your session, items may be secured through GES Exposition Services. Sessions to be held in your booth on Thursday, February 18,  
from 5:00 pm–6:00 pm.

Get the most for your marketing dollars by exhibiting at CSM 2010, where you can reach thousands of physical therapy professionals.
The American Physical Therapy Association is a professional organization representing more than 70,000 physical therapists, 
physical therapist assistants, and students of physical therapy. APTA’s goal is to foster advancements in physical therapy practice, 
research, and education.

Exhibiting at CSM 2010 puts your products and services in front of thousands of physical therapy professionals. If you want even 
more impact, make sure they remember your company by taking advantage of APTA’s marketing and sponsorship opportunities (see 
page 3 for details).

The 18 Sections of the American Physical Therapy Association
APTA’s Combined Sections Meeting (CSM) is a unique conference focusing on programming designed by the 18 special-interest 
sections. Physical therapy professionals come from all over the country to get the latest information, learn cutting-edge techniques, 
and earn continuing education credits.

Acute Care Home Health

Aquatic Physical Therapy Neurology

Cardiovascular & Pulmonary Oncology

Clinical Electrophysiology & Wound Management Orthopaedics

Education Pediatrics

Federal Physical Therapy Private Practice

Geriatrics Research

Hand Rehabilitation Sports Physical Therapy

Health Policy/Administration Women’s Health

More than 7,000 physical therapy professionals will attend CSM 2010—most of whom make or influence purchasing decisions at 
their facilities. Most are full-time clinical supervisors, staff, or faculty who have been practicing an average of 15 years. They are 
actively seeking new ideas and solutions to meet their practice needs. Make sure they see your products and services at CSM 2010!

Maximize Your  

Exposure!

Introducing APTA’s New 
Sponsorship Packages:
Platinum ($15,000) (Only 5 available)

Package includes:
Two 10 x 10 exhibit booths ($5,100 value)•	
Your company’s virtual flyer on attendee registration  •	
TV screens ($1,750 value!)
Your company logo on the conference tote bag ($8,000 value!)•	
Your company’s ad on charging station screen ($5,000 value!) •	
Your company’s logo on APTA’s CSM 2010 homepage (with a direct •	
link to the Web site of your choice). APTA must approve logo and Web 
site selection prior to posting.
Signage recognition•	
Onsite program recognition •	

Gold ($7,500) (Only 3 available)
Package includes:

One 10 x 10 booth ($2,450 value)•	
Your company’s virtual flyer on attendee registration TV screens •	
($1,750 value!)
Your company’s logo on APTA’s CSM 2010 homepage (with a direct link  •	
to the Web site of your choice). APTA must approve logo and Web  
site selection prior to posting.
Signage recognition •	
Onsite program recognition •	
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