WHO'S WALKING THE TRADE
SHOW FLOOR?

ROLE IN PURCHASING MEETINGS OF ALL SIZES
PRODUCTS & SERVICES

M Largest Meeting up
t0 1,000 people

I Largest Meeting between
1,001-5,000 people

I Largest Meeting 5,001
or more people

M Final Decision Maker

W Significant Influence
1 Recommend
M Research/Specify

MILLIONS OF MEETINGS

M Organizations that hold up
to 10 meetings per year in
addition to an Annual Meeting
M Organizations that hold 11
or more meetings per year in
addition to an Annual Meeting
I Organizations that hold more
than 21 meetings per year




